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It was one of the highlights of 
the historic USA-Africa leaders’ 
Summit that took place in 

Washington, DC, in August 2014. 
President Barrack Obama sitting on 
the podium in a conversation with 
21-year-old Takunda Chingonzo from 
Zimbabwe. Selected in the inaugural 
class of the Young African Leaders 
Initiative, now known as the Mandela 

poignant questions to President 
Obama. In the audience were African 
leaders, business leaders, elite that in 
his wildest dreams, Takunda might 
never have met, but here he was 
sitting on stage in a lively discussion 
with the President of the USA. 

The brilliance of Takunda 
encapsulated those of his peers in 
the program selected from over 50 

new generation of young Africans 
emerged with a stronger vision and 
believe in their own potential to 

more young Africans are excelling 
with creative genius in all imaginable 

Today we have the Tony Elumelu 

creative genius of young Africans to 
work. Working marvels is the Jack Ma 

edition of the African Business Heroes 
Prize Awards which puts $1.5 million 
in the hands of the top winners. Still, 
in a continent where Almost 60% of 
its population   is under the age of 25, 
more resources, are needed to make 
the most of the immense potential of 
the African Youth.

Entrepreneurship is one of the 
keys that would unlock the genius of 
the African youth. Instead of crying 
of over spilt milk and theorizing as 
to why young Africans will risk their 
lives in perilous journeys across the 
Sahara, hike in overcrowded boats 
across the Mediterranean Sea, and 
spend weeks and months in the 
jungles of South America in quest of 
greener pastures, more actions are 
needed to remind Africans that the 

grass is not necessarily greener 
on the other side.

The entrepreneurship 
challenge is one that has been 
espoused and embraced whole 
heartedly by Zimbabwean born 
Industrialist Adam Molai. To 
Adam Molai, Africa needs to sit 
at the global economic table, 
rather than being on the menu 
for those who currently sit on 
the global economic table.   With 

Company, and TRT Investments 
is matching words with 
actions in putting $2 million at the 
disposal of dynamic young African 
entrepreneurs.

Getting a seat at the global 
economic table is certainly a very 
tall order, a challenge of enormous 
proportions but one that is doable 
with the vision of people like Adam 
Molai, Tony Elumelu, Jack Ma, and 
others willing to use the genius of 
today’s youth to chart a new path 
forward for the continent. 

As Africa slowly but steadily gets 
it right on the entrepreneurship side 
of the development equation, there 
are many still many missing pieces of 
the puzzle beginning with leadership. 
In 21st century Africa, a leader who 
feels contented with his country or 
Africa serving as menu on the global 
economic table is not worth the 
trouble. Sadly, there are still so many 
of them in power. Africans should not 

continent should not be leaders in the 
production of cocoa, yet the farmers 

chocolate at breakfast for their kids.  
At this age and time, it is an insult 
to collective intelligence for leaders 
with porous accomplishments and 

elections to remain in power. In 2021, 
it is abhorrent to see the President 
of the continental leader Nigeria 
seeking medical treatment in the UK. 
Same for all other leaders who rush 
to Europe at the sight of common 
ailments.

What these leaders fail to admit 
or tell their people is that in some of 
these hospitals they attend abroad, 

diverse reasons, there are many in the 
diaspora who are ready and willing 
to contribute their own quota in 
the development of the continent if 
given a chance, a chance that myopic 
leadership in many African countries 
is unwilling to exploit for the common 
good of its people. 

As we may have opined in previous 
editions of PAV Magazine, one of 
the core lessons that African leaders 
must take home is the need to take 
care of infrastructure at home. The 
billions saved from a year void of 
health check ups for Presidents 
and Minister abroad, vacations, 
conferences without any tangible 
positive outcome for the continent 
and other frivolous trips and expenses 
that go with it could be substantial 
seed money to start from somewhere 
in building state of the art hospitals, 
roads, funding research, and capital 
for young entrepreneurs. 

“We targeted enterprises that are 
scalable across the Continent and 
actually address the challenges that 
are tottering Africa’s development, 
and the selected enterprises all 
do that,” says Adam Molai on the 

Madagascar, and Zimbabwe, the 
winners are from diverse parts of 
Africa with projects, innovations 

and business ideas that can 
transcend borders. 

If the governments cannot 
provide the capital to help 
dynamic Africans put their 
genius to work for the continent, 
the least that can be expected 
from them is to create the 
enabling environment for the 
brilliant business ideas and 

borders. Cutting the red tape, 

restrictions, and speeding up 
the African Union passport are 
among measures that could help 

here. If young Africans are thriving 
in the midst of the challenging 
environment of the moment, then 
one can only imagine what will 
happen in the right environment. 
To continental titans in the world 
of business across Africa, helping to 
mold the next generation of African 
leaders will be a noble legacy. There 
are many others out there who can 
emulate the examples of Adam Molai, 
Tony Elumelu, and the Jack Ma ABH 
Heroes Awards.

Talking of leaders, it is not the 
amount of time spent in power that 

people but rather the vision and 
the political will. That is one of the 
lessons that many Africans seem to 
draw from the one term Presidency 
of John Magufuli in Tanzania. Like 
him or hate him, the late Tanzanian 
President jolted many in his country 
and Africa in a way few leaders have 
done in recent times. This issue of 
PAV Magazine visits his legacy.

 African Industrialist Adam Molai 

visions. The issue also takes a little at 
what next for former President of Cote 
d’Ivoire Laurent Gbagbo who was 
acquitted at the ICC, the presidential 
ambitions of Ahmed Bola Tinubu 
in Nigeria, the legacy of Zulu King 
Goodwill Zwelithini in South Africa, 

sand mines of Batie in Cameroon to 

more…. Happy reading!! 

A Winning Formula for Africa in The Entrepreneurship Challenge
By Ajong Mbapndah L

Ajong Mbapndah L, Managing Editor
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Special Report : The JUA Fund: An African Initiative with a 

Pan African Focus
By Ajong Mbapndah L

Launched last year by African 
Industrialist Adam Molai,  the 

recently announced recipients of the 
$ 2 million to support entrepreneurs 
with capital to kickstart or expand 
their enterprises.

Bryt-Knowledge (Zimbabwe), 
GrowAgric (Kenya), Jirogasy 
(Madagascar), Powerstove Energy 
(Nigeria), Side (Kenya), Whispa 

all agreed to deals with the 
fund following a week-long 
“Kickstarter Olympics” 
during which they pitched 

panel of judges.
Molai, who has 

successfully started 
several enterprises across 
Africa and whose TRT 
Investments had $125 
million of assets under 
management as of end 
2019, says a desire to 
inspire the Continent’s 
entrepreneurial generation 
was behind the creation of 

the fund.
“Without entrepreneurs, economies 

cannot grow, and countries cannot 
advance. But African entrepreneurs 
unfortunately do not get the support 
they need to thrive for a myriad 
of reasons. Yet Africa is full of 
enterprising people,” says Adam 
Molai.

“Wherever there is adversity, 
there is opportunity. Africa is rife 
with adversity, wherever you turn 

business prospects are in abundance. 
Entrepreneurs provide solutions to 
societal challenges, whilst creating 
space for the advancement of their 
communities. I feel that Africa is so 
much more open, and it is full of so 
much more opportunity than you 

everything in my power to ensure 
that this potential is cultivated and 
unleashed,” says Adam Molai.

With a  panel of 17 judges included 

seasoned  Professor Benedict 
Oramah, President of the $20-billion 
Pan-African African Export-Import 
Bank; Dr. Amany Asfour, Chairperson 
of the African Business Council and 
Chairperson of COMESA Trade 
Promotions Council; Joel Nettey, the 

of the International Advertising 
Association; Brad Magrath, founder 
of Zoona, Zambia’s leading money 
transfer platform;  Anna Henry 

Nyimbo, founder of 
Cartrack Tanzania, 
Retriever Limited Kenya, 
Retriever Limited Rwanda 
and Neoboemi Africa 
amongst others, the 
selected entrepreneurs 
went through a rigorous 
selection process.

PAV brings you a special 

exclusive interviews of 
Mr Adam Molai and the 
entrepreneurs selected as 
recipients of the inaugural 
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Unless Africa 
industr ia l izes , 
it will fail 

to unleash the latent 
potential presented by 
its abundant resources 
and youthful population, 
says Adam Molai, 
African Industrialist, 

of TRT Investments. 
Speaking in an exclusive 
interview with PAV, Adam 
Molai says the youthful 
population in Africa can 
either be its greatest asset 
if well leveraged, or its 
biggest threat if allowed 
to become restive owing to lack of 
opportunity.

“Africa is in a very poor state in as 
far as industrialization is concerned. 

materials,” Molai says of the crusade 
on Industrialization that he has 
championed over the years.

“In 2018, Sub-Saharan Africa raw 
material exports amounted to $148 
billion or 52% of total exports. That 
is a strong case for industrialization 

our raw materials into intermediate 

jobs and increasing the value of our 
GDP,” Adam Molai said.

initiative to inspire the Continent’s 
entrepreneurial generation, Adam 
Molai expressed the hope that it will 
start a movement which will sweep 

as a ripple considering the enormous 
needs of the continent, Molai says 
the desire is to have a culture in the 
continent where entrepreneurs give 
back through facilitating the creation 
of more entrepreneurs.

Generous in detail about the 
building of his companies, Adam 
Molai says opportunities for the 
continent are immense, but leaders 

ability of African entrepreneurs and 
stop seeing them as inferior to foreign 
entrepreneurs.

Could you start by telling us 
your own interest and journey 
into entrepreneurship, how 
did Adam Molai become an 
industrialist? 

So, I am a true-blue entrepreneur; 
I was never interested in working for 
anybody else. I have never worked for 
anybody else. 

 I often share one of my fondest 
memories being a 10-year-old selling 
matches to earn pocket money and 
thinking - ‘I love this!’. This is when 
the entrepreneurial bug struck.

entrepreneurial venture when I 
was just 10 when I sold boxes of in-

pocket money. While at boarding 
school, I sold food to fellow pupils for 
spending money.

in the UK, I joined a network 
marketing business which was really 
an entrepreneurial exploit where I 
would sell frozen food products in 
Buckinghamshire. I recruited other 
students to join and work with me 

my move to Canada.
In Canada, I ran the university 

consulting service, literally as an 
entrepreneurial venture, and this, 
together with other work, helped 
fund my university studies in Canada. 
I made so much money that I was 

created the Adam Molai Small 
Business Consulting scholarship 
where the proceeds from this sum are 
given as a scholarship annually to a 
deserving student at my former alma 
mater.

When I returned to Zimbabwe 
after completing my studies, I knew I 
didn’t want to work for anybody else. 

infrastructure I had started 
constructing whilst still in university 
in Canada, was a chicken business 
of 7,000 broiler chickens. I brought 
solar equipment with me from 
Canada, and this facilitated 24-hour 
feeding of our chickens facilitating 
faster development of the chickens. 
There was no power in the area and 
thus the utilization of solar power 
with a storage inverter, in 1997, was 
quite an evolution. 

I then re-opened my late father’s 
service station and supermarket, 
whilst at the same time also creating 
a stationery shop and copy bureau 
in my home time. So, within my 

from the diaspora I was running four 

businesses. 
These businesses 

two years were highly 

start my early Monday 
morning in my hometown, 
drive to Harare to order 
supplies for the retail 
outlets and chemicals for 
the chicken business; a 
150km return journey to 
my hometown where the 
stationery business and 
supermarket were, ensure 
the goods were priced 
and then at the closure of 
the stationery shop after 

5pm start the 140km drive to where 
my service station was. I would then 
collect the cash takings, use them to 
buy more grain from the local farmers 
and maize grinding mills, which we 
would use to mix with the stock feed, 
and then drive another 180km to the 
farm where we were farming chickens. 
I would monitor the slaughtering, 
dressing, and packing of the chickens 
and by 2am start the drive back to my 
hometown which from the farm was 
230km.

I would sleep on this third journey 
back to my hometown and get back 
in time to start another day. Without 
fail, by 7am I would be back at my 

was. This, routine I continued for a 
full two years.

 I then got the opportunity to 
acquire the largest service station site 
in my hometown. I quickly converted 

shop in Zimbabwe, taking a cue from 
the 7/11 concept I had been exposed 
to in Canada. 

The move, which drew criticism 
from my own family and other 
businesspeople, led me achieve 
more than double the shop’s takings, 
transforming the retail landscape 
in Zimbabwe. Sixty percent of the 
retail sales happened in the hours 

Challenging for Africa to Unleash Its Potential Without 
Industrialization-Adam Molai

By Ajong Mbapndah L

Unless we industrialize, we will fail to unleash the latent potential presented by 
our abundant resources and youthful population,says Adam Molai.
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when all the other shops 

which irresponsibility I didn’t 
understand then, we managed 
to get a liquor license for 
this shop and used to be the 
only 24/7 liquor retailer in 
the country, which resulted 
in inordinate sales. Within a 
year a 60 square metre shop 
was making more than US$1 

million I made, at the age of 
29.

Another transformation I 
undertook was transforming 
the chicken retail sector in 
Zimbabwe. When I grew up 
working in my father’s shop, only 
whole chickens and in some cases 
half chickens were generally sold in 
Zimbabwe. You could buy beef and 
pork in small and as-you-desired and 

not chicken. I didn’t understand why 
that was, so I started selling chicken 
pieces, not just whole chickens. 
That transformed the chicken retail 
sector and demand rose beyond our 
projections.

I also did some dealings in the 
petroleum sector before turning 
my attention to the tobacco sector. 

fuel shortages and I was fortunate 
to receive permission from Shell, the 
franchisor, to direct import own fuel. 

product only available from to oil 
companies through the government 
monopoly. However, when shortages 
became severe fuel companies and 
private individuals could direct 
import.  Through an old high school 
acquaintance, who was importing 
fuel, I was able to receive multiple 
tankers a week of direct import 
fuel. Our site never ran dry, and we 
were selling over a million litres of 
fuel a month and still couldn’t meet 
demand. Cars would drive from 

were receiving fuel non-stop! 
I had also, with support of very 

experienced tobacco skills we had on 
board, pioneered contract growing of 
tobacco that transformed the tobacco 
industry from around 4 500 mainly 
commercial farmers and opened the 

way for more than 85 000 local small-
scale farmers to enter Zimbabwe’s 
tobacco sector. 

In 2002, I co-founded Savanna 
Tobacco Company, which has now 

Company, which is acknowledged as 
one of only two of the world’s most 

manufacturers. The company enjoys 

African cigarette market.
Our business interests cut across 

several industries – including 
energy, manufacturing, property 
development, transport and logistics, 

beverage bottling – and at least 
seven African countries, including 
the African economic powerhouses of 
Nigeria, South Africa and Mauritius. 
However, we are now streamlining 
our portfolio to focus only upon 
manufacturing and distribution, 
property development and sales, and 
technology.

Our business now has over US$200 
million of assets under control.

In November 2020, we also 

making it the largest venture capital 
fund by a private African business 
individual to empower and support 
African entrepreneurs.

Today you are Chairman of the 

the TRT Investments, can you 
tell us a little more about this 

in the vision that you have for 

Africa?
TRT Investments manages a 

operations in Nigeria, South Africa, 
Zimbabwe, Zambia, Mozambique and 
Botswana, and our latest interests 
have seen a foray into the US and 
European markets. 

The aim is really to play our role 
in moving Africa from being on 
the menu to sitting at the global 
economic table. We believe this will 
only be achieved through production 
and productivity. So, we are aiming at 
driving the industrialization agenda 
for Africa.

TRT recently acquired, which 
is the largest non-food contract 
manufacturing business on the 
continent. It manufactures many 
leading multinational household 

this model into East and West Africa 
to create the largest non-food contract 
manufacturer in the world. 

So, our ambitions are big, and we 
are committed to creating African 
institutions, with global recognition. 

leverage this opportunity to ensure 
localization of production on the 
Continent where currently there 
is only 18% inter-Africa trade 
compared to 80% Inter-Europe 
trade. So, just by trading more with 
ourselves as Africans we can grow 
our economies ad create the much-
needed employment for our young 
population.

Our other area of focus is housing. 

gap on the continent, and the 
growing population which is 
urbanizing at a rapid rate, it 

housing is availed to ensure 
that we help move from the 
squalid urban living conditions 
of the past. 

technology. 

the opportunity to leapfrog. It 

elegant solutions to Africa’s 
myriad challenges. 

the industrialization agenda 

Having always lamented Africa’s 
over-reliance on agriculture for 
survival, I felt we needed to walk our 

thus participate at a higher level of 
the value chain. Zimbabwe’s main 
agricultural export has been tobacco 
for a long time and therefore we took 
it upon ourselves to add value to 
this crop. There is a 15 to 20 times 
value multiplier from raw tobacco 
to cigarettes and that is what we 

and value which we were exporting 
in exporting raw tobacco, we are 
now retaining through producing 

million of raw tobacco produced 
in Zimbabwe, if all transformed to 
cigarettes, Zimbabwe would have a 
$6-$12 billion tobacco industry. 

For the attention of many out 
there who see in you a success 
story, what were some of the big 
challenges you face in building 
your companies and how did 
you successfully navigate 
them?

Success, to me, is a journey rather 
than a destination. It is a culmination 
of many failures and continuing 

challenge. I remember using $75,000 
of my university entrepreneurial 
savings to start a small chicken 
business after university because I 
couldn’t get funding from the banks 
to augment this capital raise. 

So impressive was the quality of the projects from the entrepreneurs 
that we felt compelled to increase the fund from the original $1m announced 

to $2m,says Adam Molai on the JUA Fund.
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The challenge of raising 

or to buy factory equipment, 
the challenges felt the same, 
and had the same ultimate 
impact – no funding – no 
business. We’ve mitigated 
fund raising challenges 
through performance. When 
you perform and develop a 
track record for performing, 
paying, and meeting your debt 
covenants, it becomes a bit 
easier to raise funding.

faced was the dearth of African 
entrepreneurs available and willing 

their entrepreneurial journey. I 

I approached, as unfortunately many 
in our society still see other people’s 
success as a threat to their success 
and attention. 

So, the only option available 
became to be an avid reader, always 
reading both success and failure 
books as a way to understand. 

You have been on a crusade 
for industrialization and 
entrepreneurship in what 
shape is Africa in now, and why 
do you think it is imperative for 
the continent to change course?

Africa is in a very poor state in as 
far as industrialization is concerned. 

materials. 
In 2018, Sub-Saharan Africa raw 

material exports amounted to $148 
billion or 52% of total exports. That 
is a strong case for industrialization 

our raw materials into intermediate 

jobs and increasing the value of our 
GDP. 

China has become the global 
behemoth owing to industrialization. 
Thirty years ago, China was where 
we are today as a continent but has 
transformed from a developing 
nation to being at the cusp of being 
the largest global economy through a 
deliberate policy of industrialization. 

Unless we industrialize, we will 

fail to unleash the latent potential 
presented by our abundant resources 
and youthful population. This 
youthful population can either be our 
greatest asset if we leverage it, or our 
biggest threat if they become restive 
owing to lack of opportunity.

Late last year you launched 
the Jua Kickstarter fund to 
provide entrepreneurs with 
capital to kickstart or expand 
their enterprises, may we know 
what impact you anticipate for 
Africa for this initiative?

Lao Tzu is famously credited with 
the saying that “The journey of a 

step”. The launch and subsequent 
Jua Olympic week are the start of a 
movement which I hope will sweep 
Africa. It is only but a ripple, given 
the enormous needs on the continent, 
but we are seeing the impact it is 
having on encouraging other business 
leaders to also start looking at how 
they too can assist entrepreneurs on 
the continent. Our hope is that this 
becomes a culture on our continent 
of entrepreneurs giving back through 
facilitating the creation of more 
entrepreneurs, creating a snowball 

by the businesses we have decided to 

will emanate from this initiative.
It was always the intention that 

the fund would go beyond providing 
money. Entrepreneurs always need 
money, that is not in question. But 

they don’t only need money. They 
also need mentoring, advice, access to 
networks, access to markets, people 
to stress test their ideas, advisors 
and mentors who can help them see 
the realities and potential of their 
businesses.

That is what Jua will provide.
 Jirogasy and Bryt-Knowledge will 

be furthering education one through 
hardware the other through software, 
Side and Grow Agric, are disrupting 
the value chain of goods from farm 
to table, Powerstove Energy is saving 
the environment by their cooking 
stove innovation, Whispa Health is 

Less than a year after it was 

were announced, may we know 
how the selection was done and 
your overall impressions on the 
applications and the eventual 
winners?

We had over 700 applicants who 

met the criteria that their ideas had 
impact and were scalable.

the “Kickstarter Olympics”, a 5-day 
pitching session during which they 
were put through their paces by a 

recipients who all accepted.
We were immensely impressed by 

So impressive was the quality of the 
projects from the entrepreneurs that 

we felt compelled to increase 
the fund from the original $1m 
announced to $2m.  

About four of the seven 
enterprises selected have 
either female founders or 
co-founders, what role do 
you see gender or women 
playing in the vision that 
you articulate?

Research is clear that 
empowering women has 
more impact on societies and 
communities than empowering 
men. I am delighted that the Jua 

all entrepreneurs, regardless of 

females to the extent that it has.

What metrics and support 
system does the JUA Fund have 
in place to monitor the outcomes 
or progress of recipients?

As I indicated, Jua is not only 
providing monetary support but 
non-monetary support in the form of 
mentoring and advice, introductions 
to other potential investors and 
funders. Where applicable, we will sit 
on the boards. 

The phenomenal experience of the 
JUA judges, who have kindly accepted 

serve to really help the entrepreneurs 
unleash their potential. 

Through well-established Key 
Performance Indicators, designed to 
facilitate milestone-based release of 
capital, we hope to see better resource 
utilization and less of the unintended 
waste of resources that culminates 
from non-results-based funding 
mechanisms.

The Jury had some powerful 
names in the African corporate 
world, how challenging was 

busy people to dedicate the 
required time in the selection 
process?

It wasn’t challenging at all because 
all the judges share our vision of the 
importance of entrepreneurship for 
ensuring that Africa gets to assume 
its rightful place at the economic 

Adam Molai says opportunities for the continent are immense, but leaders will 

them as inferior to foreign entrepreneurs.
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table, and they all wanted 
to do their bit to pass on 
the knowledge they have 
gained as entrepreneurs or in 
business to these emerging 
entrepreneurs.

They were so keen that at 
times we had more judges than 
we anticipated and needed. 
We had judges from across the 
globe, some of whom woke up 
at 3am daily to listen to the 
pitches. 

As you may be aware, 
most start-ups / SMMES fail 

myriad of reasons. The judges 
who participated are aware of the 
challenges and want to do their bit to 
reduce this number.

The applicants certainly 
appreciated it; many commented on 
how the judges’ questions and insight 
had helped them rethink parts of 
their business. 

What next for the Jua Fund, 
there are many young 
entrepreneurs out there who 
would love to try their hand in 
the next round, what are the 
plans going forward? 

What’s next is just to keep growing 
and to support more SMMEs. We will 
hopefully have more money to avail 
in the future and we can structure 
the non-monetary assistance better 
as well.

We have learned a lot from this 
inaugural VC round, and we intend to 
build on that going forward so that it 
has much greater impact. 

Our hope is that the success of 
the initial projects will, as we exit, 
create an even larger pool of funds 
to support even more entrepreneurs, 

invested $2 million, if they perform 
and this spawns $20 million on 
exit, as an example, we then invest 
$20-millionn to spawn $200-million 

we seek and what we believe will 
facilitate our dream of empowering 
thousands of entrepreneurs. 

In terms of recommendations 
to African governments, 
what needs to be done by 

them to create the enabling 
environment for brilliant ideas 
and initiatives that millions of 
Africans have to thrive?

Well, entrepreneurs need the right 
regulatory environment to grow so all 
governments need to scrutinize the 
laws, rules and regulations that they 
have in place to see whether they help 
or hinder entrepreneurial activity.

Governments also need to realise 
that they cannot grow economies and 
create jobs, that that is the ambit of 
business and they need to ensure 
that the business environment is 
conducive to that. So, the economy 
and entrepreneurs are not dependent 
on who is in government, but rather 
that there is policy certainty and 
that their markets are open to all. If 
our governments truly embrace the 

on the continent.
We also need to relook at our 

education systems which are largely 
not suited to nurturing entrepreneurs 
and entrepreneurial activity.

We also need to encourage local 
investment. African governments 
bend over backwards for foreign 
investors but do not do the same for 
local investors which means that local 
investors must deal with an unequal 

What is your take on foreign 
direct investment and what role 
do you see the African diaspora 
playing in the development of 
the continent?

I think all investment is good. 

Africa lags in terms of investment so 
the more people who want to invest, 
the better. 

But I do think that governments 
elevate foreign investment above 
that of local investment and I think 
that this is to the detriment of the 
continent. The reality is that if 

foreigners will invest alongside them. 
So what we should be doing is giving 

we give foreign investors, we should 

investors as they have more impact 
on the lives of Africans. They not only 
invest their money on the Continent, 
but they spend their money on the 
Continent too. This provides jobs for 
others and opportunities for other 
Africans.

I think the diaspora can be used 
more meaningfully than it is now. 
We know that remittances contribute 
$48-billion or an average 4.17% of 
Africa’s GDP but we should be looking 
at how to make better use of the 
resources of Africans in the diaspora. 

Instead of saving their money in 
low-interest bearing accounts, we 
should look at getting them to invest 
in local start-ups and enterprises. In 
that way entrepreneurs have access to 
money and the diasporans get better 
returns whilst positively impacting 
their home countries to develop.

Looking at the realities 
today, the challenges, and the 
potential, what are your hopes 
and fears for Africa’s future?

Africa is at a major crossroad. With 

a growing young population, 
if Africa continues to grow at 
its current rate, it is expected 
to double to 2.5billion people; 
a quarter of the world’s 
population; by 2050. All these 
people need food, clothing, 
transport, housing and many 
other goods and services. 

China’s growth was driven 
by a large population, creating 

ability to grow the economy 
phenomenally through the 
goods and services required by 
such a large population. 

We dare not fail to rise to the 
occasion and create the businesses 
that will produce and provide all 
the goods and services that will 
be required by the continent. We 

market for the rest of the world at our 
own expense. This is going to require 

across the continent to be realized. 
China could easily achieve this 

growth because it is a unitary state. 
With 54 states, Africa will need 

integration and harmonization 
to facilitate the remarkable 
infrastructural projects required 
to cater for such a huge population 

So, the opportunities for the 
continent are immense, the 
challenges will really be from our 
own belief in ourselves to achieve 
for ourselves. Our leaders will need 

of African entrepreneurs and stop 
seeing our own entrepreneurs as 
inferior to foreign entrepreneurs. 

Our people will need to also 
develop an appetite for local goods 
as opposed to foreign goods and our 
businesspeople will need to ensure 
that at all levels, our goods meet the 
exacting global standards for quality. 

process, as is establishing regional 
and continental trust; however, if 
accomplished, Africa could become 
the global powerhouse it has the 
potential to be. 

Adam Molai  is hopeful that the JUA Fund will start a movement which will 
sweep across Africa.
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COUNTRY SESSIONS – POWERING “COUNTRY X”

Further information on www.energyafrica.de

Further information on www.afrikaverein.de/en

OUR ENERGY FORUM SPONSORS – THROUGHOUT THE YEARS

9th & 10th June  Digital
 

High level country sessions with African ministers, with an opening high-level panel followed by country breakout sessions
Topics & themes:
  Country & Project Sessions
  B2B & B2G Meetings
  Other side events of Partners & Sponsors

8th June / Hybrid (Germany, Africa & online)

Broadcasted from Berlin – welcome & opening panel discussion on the strategic approach for a German-African hydrogen partnership
Broadcasted from Africa – country related high level panel discussions, workshops and presentations
Topics & themes:
  A German-African Hydrogen Partnership
  Power-to-X – What is Africa’s Role in the Global Green Deal?
  Government Pitches on Hydrogen

UNLOCKING INDUSTRIES
HYDROGEN IN AFRICA1 st

GERMAN-AFRICAN 
ENERGY FORUM14th

Further information on www.energyafrica.de

1st & 2nd June / Hybrid (Hamburg & online)

„ Regaining Momentum: Africa’s Energy leading to a Smart, Green & Inclusive Economic Transformation“
50-100 participants in Hamburg (sponsors hub) & 500 + digital participants
High level panel discussions
Various online sessions
Topics & themes:
  Green Deal between Africa and Europe
  Grid Optimization & Management
  Renewable Energy in Africa
  Empowering Industries
  The role of Development programmes
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Connecting Farmers To Working Capital Through GrowAgric

ounded by Ore Alemede from 
Nigeria and David Njonjo from 
Kenya, GrowAgric is a crowd-

farming platform that connects 
farmers to much-needed working 
capital allowing them to scale and 
meet market demand while delivering 

sponsors.

countries is a key strength as we are 
able to explore what has worked or 
not worked and bring together the 
best of both worlds to provide a solid 

to our farmers, says Co-founder Ore 
Alemede.

May we start by getting an 
introduction of your company 
GrowAgric and how it was 
conceived?

GrowAgric is a crowd-funding 
platform that connects farmers 
to much-needed working capital 
allowing them to scale and meet 
market demand while generating 

sponsors.
We solve a crucial problem for 

farmers who have skill, existing 
demand, and the capacity to scale but 
lack the working capital required to 

buyers with whom we have pre-
agreed buying arrangement at a fair 
market price.

The idea for GrowAgric was 
conceived by David and me on an 
incubator programme where we 
were individually exploring ideas 
in our areas of passion. Given 
our background, we both quickly 
converged on an area of passion, 
agriculture. The more we talked about 
it the more we realized how aligned 
our vision was for transforming the 
agricultural sector.

You and the co-founder are 
from separate countries, and 
others may learn from your 
experience, how did you two 
blend the ideas and vision 
to form the kind of synergy 

that is bringing success for 
GrowAgric?

Yes, I am Nigerian, and David 
is Kenyan, but the key challenges 
faced by African farmers across 
the continent are mostly the same 

guaranteed market, low prices driven 
by the high number of middlemen in 
the value chain, and lack of access to 
wider market. We could both relate to 
these problems as David has been a 
farmer for over 10 years and I discuss 
these challenges on a daily basis with 
my parents who are also farmers. This 
made it natural for us to converge and 
get really excited about solving these 
problems. 

countries is a key strength as we are 
able to explore what has worked or 
not worked in our respective countries 
and bring together the best of both 

We decided to start by addressing 

the root of the problem. In Africa, a 
sizeable proportion of the workforce 
are in agriculture, yet only a small 
fraction of bank lending goes to 

agriculture.

In what part of the continent 
do you have strong operations 
and for those interested in your 
services, how can they access 
or make use of opportunities 

We are currently based in Kenya 
and work with farmers in and around 
Nairobi. However, we have recently 
started to explore ways to service 
farmers across the whole of Kenya. 

Interested individuals and 
institutions can view available 
farm projects on our website 
https://growagric.com/, request a 
sponsorship contract and get started 
on sponsoring farm projects. We 
provide regular updates on farm 
progress and are happy to organize 
visits to sponsored farms. We 
currently have a huge database of 

we are more than happy to discuss 
private sponsorship of large-scale 
farming projects with interested 
parties.

Interested farmers who are in 
need of funding and a market-based 
safety net should also register on our 

website and will be contacted by one 

What are some of the challenges 
that you have faced?

It has been a very interesting 
journey for us.  There are a host of 
challenges faced by organisations 
like ours, but a key one is the lack of 
reliable data to support agricultural 
lending decisions. We tackle this 
challenge through partnerships – 
partnerships with farmer groups, 
aggregators and various institutions 
across the value chain. We use data 
from all of these sources to support 
lending decisions. 

By continuously combining this 
data with data collected from our 
own farming projects, we are actively 
building a strong database that will 
support credit decisions and deliver 
value to a wider population of 
farmers. 

GrowAgric was one of the big 
recipients of the inaugural Jua 
Fund, how did you receive the 
news and what does this mean 
for you going forward?

We were very excited to have been 

GrowAgric  founders Ore Alemede from Nigeria and David Njonjo from Kenya are opening up 
fresh opportunities for farmers.
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one of the recipients of the Jua fund. 
The experience was very invigorating.

In spite of the rigour of the 
process, one thing that stood out for 
us was that we were evaluated by a 
supportive panel of judges who were 
keen for us to succeed.  

an opportunity to improve the 
functionalities of our platform, 

improving our farmers network by 
over 60%. Even more important 
is the support and advice that Jua 
team provides which we started to 

Jua Kickstarter Olympics. 

How competitive was the 
application process and what 
are some of the lessons you 
learned along the way?

It was a very competitive process, 
starting out with 700+ applicants 

5 days. The Jua Kickstarter Olympics 
really did feel like an Olympics and 
the format meant we had to be very 
well-prepared from the start as we 
got less than 24 hours’ notice that we 

assessment. 
David and I learned so much during 

the process, we learnt to ask ourselves 
the tough questions before someone 
else did. Also, it’s not just enough 
to have a great product or service 

be able to sell the vision to would-be 
investors. 

How important are initiatives 
like the Jua Fund in helping 
dynamic young entrepreneurs 
live their potential?

are the future of Africa. It is common 

for African entrepreneurs to access 
the funding they need to launch, grow 
and scale their businesses. While 
considerably progress has been made 
in the last couple of years, much is 
still to be done as Africa is booming 
with potential and opportunities. 

it is also a partnership that provides 

coaching and mentoring to investees.

GrowAgric is less than a year 
old, what other successes can 
you share with us from the 
experience so far and where do 
you see the venture in the next 

As an early-stage startup, we 
have experienced so much traction 
in so little time.  We have been 
able to secure sponsorships and 
commitment from investors across 
multiple countries, mainly in Europe 
and North America but also in Africa. 
We have successfully completed 
multiple farming cycles and built a 
network of farmers going through our 
onboarding process and who need 

In spite of all this, we have a long 
way to go. We want to be recognised 
as the partner of choice for farmers 
not just in East Africa but across the 
Continent. We want to enrich the 
lives of our farmers, connect them 
to a wider market to trade, and help 
them with record-keeping which 

management and sustenance. We are 
actively building our record-keeping 

deliver on certain aspects of our value 
proposition to farmers before the end 
of the year. 

drives everything we do now and our 
hopes and aspiration for the future. 

as we are able to explore what has worked or not worked and 
bring together the best of both worlds ,says Ore Alemede.
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A Dependable Supplier of Digital and Solar 

Solutions in Jirogasy
ounded by Yann Kasay, and 
based in Madagascar, Jirogasy 
manufactures, assembles 

and designs solar home systems 
and communication systems for 
solar. In 2019, it invented a solar-
powered computer that it is currently 
improving for a 2nd version.

“This selection is one of the most 
important milestones achieved 
for our project. It   shows that our 
project has gained the attention of 

personalities in Africa,” says Yann 
Kasay. 

What motivated the creation of 
Jirogasy?

The main reason for the creation 
of Jirogasy was to prove that we 
could innovate in Africa and we 
could manufacture locally without 
importing all the parts. The growth 
of the open hardware ecosystem and 
the “Do It Yourself” movement for 
the past 10 years had been a source 
of inspiration. When I saw that some 
DIY makers like Joseph Prusa started 
with nothing and could manufacture 
its 3D printers in Czech Republic to 
become one of the largest suppliers 
of 3D printers in the world in 4-5 
years, I thought that we could do the 
same in Africa and in my country, 
Madagascar.

However, I wanted to have an 
impact and I thought there were more 
useful products than 3D printers to 
produce for my country and Africa. 
That’s why I decided to produce 
my own solar kits to begin with and 
later on we invented a solar powered 
computer that is one of the few 
solutions that exist which can give full 
access to a digital desktop in Africa.

What are the advantages solar 
presents in Madagascar and 
what potential do see?

Madagascar has about 360 sunny 
days per year. When looking at this 
statistic and the fact that 19 million 
people don’t have a reliable access 
to energy, creating a production 

line of solar products and IoT-based 
solutions to solve problems around 
the theme of energy access appeared 
to be the way to go. We wanted to 
come up with African solutions for 
African problems since we believe 
some of the solutions to African 
structural problems can be solved by 
locals for the locals.

May we know the progress 
Jirogasy has made since its 
creation, how many people are 

has business been for you?
We sold our devices to NGOs in 

order to have greater impact from 
day one. The goal was to reach the 

1. By the end of 2019, our devices are 

and we have equipped 20 medical 
clinics and six high schools. We 
have also provided access to energy 
and digital to associations aiming to 
improve education or rehabilitate 
vulnerable children. 

products to the consumer and retail 
markets. 

What are some of the major 
challenges that you have 
faced and is there anything 
the government has done to 
support you or create a better 
environment for you to operate 
in?

We started with limited means and 

of products back in 2018 and we 

since all our money went into the 
product design and the production 

was very challenging to convince our 

some NGO and associations helped 

and we cannot express our thanks 
enough for the trust they gave us 2 
years ago. 

Of course, we would like to keep 
pursuing our goal to make universal 
access to energy and digital a reality 
in Madagascar by working on a larger 
scale with a larger distribution as 
already mentioned, but also with 
some help from additional public and 
private institutions. 

We would also be pleased to receive 
some extra help from the government.

Does Jirogasy have plans 
to eventually serve other 
neighboring countries or the 
intent is to remain just in 
Madagascar?

One of our goals in 2021 is to open 

end of the year. We are of course 
discussing the matter with potential 
partners and investors. Our ambition 
remains to create African solutions for 
African problems and an expansion 
on the Continent has always been part 
of the plan.

Jirogasy recently scored a big 
win with its selection as one of 
the recipients of the inaugural 
Jua Fund how was this news 
received?

This selection is one of the most 
important milestones achieved for 
our project. It shows that our project 
has gained the attention of some 

personalities in Africa. 
I was particularly thrilled to receive 

feedback and advice from Adam 
Molai in person among other very 
important personalities that were 
part of the judging panel. This kind 
of interaction with experts, successful 
entrepreneurs and investors helps 

pushing toward our goals and global 
vision.

How did you hear about the 
Fund and what pushed you to 
apply?

I heard of it online and thought it was 
a great idea and a great opportunity 
for us to challenge our ideas and 

Our short-term plan is to become a supplier of digital and 
solar solutions in multiple countries ,says Jirogasy founder 

Yann Kasay.



PAN AFRICAN VISIONs

28 PAV - APR. 2021 - MAG 0421 Vol III 

Inside Africa

vision. I really like the concept and I 
wish more funds would organize this 
kind of event. It can boost the African 
entrepreneurial ecosystem and 
help to build connections between 
experienced businesspeople and 
young entrepreneurs.

With the support you are going 

to get from the Jua Fund, what 
will change for Jirogasy?

We have already started to change 
the scale of our project - Jirogasy 
now has 15 fulltime employees in 
Madagascar. With the help of the 

the size of our team before the end of 

sales team domestically and hopefully 

the end of the year.
 

On the future of Jirogasy, what 
short-, medium- and long-term 
plans and vision do you have?

Our short-term plan is to become 
a supplier of digital and solar 

solutions in multiple countries while 
longer term we hope to diversify 

to the know-how we are currently 

data gathering and analysis in remote 
areas which could help a lot of other 
projects in Africa to have an impact 
on the development of Africa.
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Affordable Technology For Quality Education with Bryt-Knowledge

With its current operational 
base in Zimbabwe, 
Bryt-Knowledge is a 

multifaceted online educational 
platform that connects students 
with subject matter experts using 
technology.

“We believe that the future of 
knowledge-sharing will be online, 
and we are helping Zimbabwean 
students (and students in our future 
growth markets) to gain access to 
knowledge from top tutors. Most 
importantly though, we believe 
that Bryt-Knowledge’s key impact 
will be creating a pan African jobs 
marketplace where people who are 
skilled (yet unemployed or under-
employed) can be paid to share their 
knowledge, says founder and CEO, 
Rumbidzai Sithole

Rumbidzai Sithole, is founder 
and CEO Bryt-Knowledge of 
Zimbabwe, when was your 
company created and what 
does it do?

When the pandemic started, we all 

online tutors for our children. While 
there are numerous online tutoring 
platforms across the world, we found 
that across Africa, most 
tutoring services were 
in-person and required 
committing upfront to a 
set of lessons. In addition, 
most ed-tech solutions 
were pre-packaged and 
not interactive. We set out 

on-demand platform for 
knowledge-sharing. 

In countries where the 
BRYT APP and BRYT 
Web platform is available, 
students can request a 1-1 
personalized lesson with 
a tutor on any subject 
matter, within their own 
set budget, and a time 
convenient for them. 
Tutors are pre-vetted and 
also get to set their rate in 
a bidding system.

your services and how have 
Zimbabweans received it?

Our platforms are a marketplace for 
tutors, and they bid at will. So, prices 
can vary across tutors based on the 

and ratings) and demand for a 
particular tutor. We are planning on 
launching our operations at the end 
of April and will be able to give an 
account then of how the market has 

received our products. 

In what ways do you think 
your services could change 
the educational landscape in 
Zimbabwe?

We believe that the future of 
knowledge-sharing will be online, 
and we are helping Zimbabwean 
students (and students in our future 
growth markets) to gain access to 

knowledge from top tutors. Most 
importantly though, we believe 
that Bryt-Knowledge’s key impact 
will be creating a pan African jobs 
marketplace where people who are 
skilled (yet unemployed or under-
employed) can be paid to share 
their knowledge. We also envision a 
situation where knowledge-seekers 
in any of our target markets will have 
access to the full range of tutors across 
countries. We envision a future where 
Africans will be trading in knowledge, 
through Bryt. 

What are some the challenges 
that you have had to grapple 
with putting in trying to grow 
Bryt-Knowledge?

Similar to other early-stage 
entrepreneurs, the biggest challenge 
we faced is in building a team. As 
a start-up, our budget is lean, but 
we also need to hire a team that is 
versatile and highly talented (which 
is a contradiction as the best talent 
comes at a high cost). We are however 
very pleased with the incredibly 
talented team that we have managed 
to build. 

Bryt-Knowledge was recently 
selected as one of the 
recipients of the Jua 
Fund, how helpful will 
this be to vision of the 
company?

Prior to entering the 

had contacted a number 
of Africa-focused venture 

luck. Most were US-
based, had automated 
responses that stated 
that they only consider 
funding applications 
from entrepreneurs 
recommended by 
individuals within their 
network. What quickly 
became apparent is that 
for most African early-
stage entrepreneurs, 
there is very little chance 
of raising capital without 
these networks. The Jua 

We believe that the future of knowledge sharing will be 
online, says co founder and CEO, Rumbidzai Sithole.



PAN AFRICAN VISIONs

30 PAV - APR. 2021 - MAG 0421 Vol III 

Inside Africa
Kickstarter gave us a chance 
to implement our business, an 
opportunity that we believe 
we would not have gotten 
elsewhere.

How challenging was 
the selection process and 
what are some of the 
things you have learned 
along the way to help 
with the progress and 
sustainability of Bryt-
Knowledge?

The Kickstarter process 
was quite challenging, but 
extremely helpful in helping 
us hone our business idea and 
how we communicated about 
it. In addition to the very 
detailed application that we 
submitted, we had to prepare 

days of the competition. Each day had 

think critically about each aspect of 
our business. The highly thoughtful 
questions from the judges provided 
key insights into areas that needed 
our attention. We are also grateful 

that the Jua team will continue to 
play a support and advisory role as we 
launch our operations.

What role do you see 
entrepreneurship playing in 
the development of Zimbabwe 
and Africa? 

The co-founders of Bryt-Knowledge 
all have prior extensive experience 
in operational roles at pan African 
(and African owned) businesses. 
We have all seen the unique impact 
that African-owned and African-run 
businesses have not only in terms 
of generating income but also in 

understanding the unique 
challenges and opportunities 
that the continent provides. 
Our ambitions are pan-African 
so that we can also make our 
unique contribution.

A word to Mr. Adam 
Molai who initiated the 
Jua Fund, what is it you 
can to ensure that he feels 
vindicated in the support 
and believe he has in 
Bryt-Knowledge and 
other similar projects?

We are so grateful to Mr. 
Molai and the whole Jua 
team for the support not only 
to our organisation but to 
the other companies in our 
cohort. The high quality of the 
shortlisted companies and the 

impact that they aim to make beyond 

demonstration of what can happen 
when African entrepreneurs are given 
a chance – we believe that this is truly 
the start of a revolution in African 

Jua is a great demonstration of what can happen when African 
entrepreneurs are given a chance, says Rumbidzai Sithole.

Nonjudgmental Access To Sexual & Reproductive 
Health with Whispa

rom Whispa Health Limited in 
Nigeria comes the mobile app 
Whispa that provides people 

with nonjudgmental access to sexual 
and reproductive health information, 
products and services.

“In Nigeria, one out of every 
5 women has given birth by age 
18 and the use of contraceptives 
remains very low. There were 3.4 
million unintended pregnancies 
and 2.7 million abortions in 2019. 

one of the highest rates of new HIV 
infection in sub-Saharan Africa, rates 
of HIV testing remain low and many 
people living with HIV are unaware 
of their status, our goal is to change 
the status quo,” says CEO Morenike 

What is the Whispa Health 
mobile app and how was the 

Personal and professional experiences with challenges young people face when trying to 
access sexual and reproductive healthcare led to the conception of Whispa Health mobile app by 

CEO Morenike Fajemisin
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idea conceived?

WHISPA is a mobile application 
that allows everyone (especially young 
people) to conveniently access Sexual 
and Reproductive Health (SRH) 
education, information, products and 
services. Our users can have private 
(even anonymous) chats with a 
WHISPA doctor, book appointments 
for contraceptives, cervical cancer 
screening or laboratory tests. They 
can also privately purchase sexual 
health products like HIV test kits, 
condoms and we discreetly deliver to 

The idea was conceived by our CEO, 

personal and professional experiences 
with the challenges young people face 
when trying to access sexual and 
reproductive healthcare. 

 May we know how many users 
that you currently have and the 
feedback     you have received 
from the public about the app?

We have over 16,000 users
 

Talking of sexual and 
reproductive health, what is the 
situation like in Nigeria?

In Nigeria, one out of every 5 women 
has given birth by age 18 and the use 
of contraceptives remains very low. 
There were 3.4 million unintended 
pregnancies and 2.7 million abortions 

Nigeria has one of the highest rates 
of new HIV infection in sub-Saharan 
Africa, rates of HIV testing remain 
low and many people living with HIV 
are unaware of their status.

These problems are brought about 
and worsened by our society’s cultural 
and religious biases and the lack of 

to quality sexual and reproductive 
health information, products and 
services for young people (especially 
those who are unmarried. Our goal is 
to change this status quo.

What are some of the challenges 

you have encountered in the 
course of trying to grow the 
App and your company?

We encountered some typical 
challenges that start-ups face, like 
raising our initial capital to build 
our product, hiring good hands and 

into our vision at such an early stage. 
As we began to grow, we needed 

to manage our funding properly in 
order to give us ample runway until 
more funding was secured and we are 
proud of everyone that has started 
this journey with us. 

Your company Whispa Health 
Limited was recently selected 
amongst the recipients of   the 
inaugural $2 million JUA Fund, 
how was this news received?

Our team was excited and ecstatic 
and some of them were also on the 
private zoom call to receive the news 
along with WHISPA’s founders. 
We wanted them to hear from 
Adam Molai and the judges and to 
appreciate the validation of the work 
we have all put in. 

application process and what 
are some the things you learned 
in the process?

We found JUA’s process to be 

detailed and thorough and also able 
to understand that some businesses 
like ours are just starting while some 
have many years under their belt. 

The best part though was the 
Olympics. Each day was focused and 
detailed. As much as we were the 
one’s competing, we also learnt a lot 
from the judges. 

What impact do you see support 
from the JUA Fund having on 
your vision and operations?

growth plan and achieving our 
target of 200,000+ downloads in 12 
months. We also expect it to help us 
with recruitment and retention of key 
personnel that are needed as we grow 
and scale our innovation.

Any plans or thoughts about 
eventually expanding the 
Whispa Health Mobile App to 
other parts of Africa?

Certainly. Our vision is to become 
the number 1 solution provider for 
Sexual and Reproductive Healthcare 
in Africa because African countries 
have similar challenges when it comes 
to accessing sexual and reproductive 
healthcare. Therefore, we see Nigeria 
as our launchpad for WHISPA with 
goals to expand to neighboring Ghana 
and then all over Africa. 

Based on the experiences you 
have acquired, what words of 
advice do you for other aspiring 
young entrepreneurs out there?

for, think of an innovative way to 
carry it out, then make a plan to do 
It. Depending on your background 

not going to be easy, but if you want 
it hard enough, stay on course and do 
not give up. 

Adeboye Fajemisin

Pan African Visions MAGAZINE, 7614 Green Willow Court, Hyattsville,MD 20785

Tel:2404292177,  email: pav@panafricanvisions.com, editor@panafricanvisions.com 
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Adding Flair To Procurement  With Xetova

technology solutions 
provider is reshaping the 

is providing big buyers with 

better collaborate with suppliers, 
deliver more value and be more 
inclusive of local industry.

“By facilitating this level 
of real-time data and process 
collaboration, our tech assists 
40% more SMEs in the 
procurement marketplace to 

contracts,” says founder and CEO 
Bramuel Mwalo.

Could you start by 
introducing Xetova and the 
logic behind its creation?

We believe that the procurement 
marketplace is the largest trade 
opportunity provider on the 
continent. A big challenge to 
access and reap success from these 
opportunities, is the access to capital, 

marketplace.

What is the value that could be 
added to business in Kenya if 
they use     your services?

The marketplace is a tool that can 
be used to enhance their competitive 
edge. We are not inventing a new 
transaction instrument for SME 

What we have done is provide tools 
that allow secure data collection, 
seamless data sharing and processing 
of relevant insights to enhance 
the current traditional access to 

level of real-time data and process 
collaboration, our tech assists 40% 
more SMEs in the procurement 

contracts.

Since its creation what are 
some of the success stories you 
have registered and what are 
the challenges you have faced?

We have tested the marketplace, 
have gotten very promising results 
and currently preparing to scale.

Banks have shown considerable 
interest in taking it up to deploy in 
their already existing ecosystem.

Banks are uniquely placed as they 
already have buyers and suppliers 
as clients. ABSA Bank Kenya 
PLC, National Bank of Kenya and 
Momentum Credit are our clients. 
We have run successful pilots and are 
currently going through the process 
of scaling the environment they 
need to better identify and support 
performing suppliers.

What is the client base like at 

the moment for Xetova and any 
plans to eventually expand it to 
other parts of East Africa and 
beyond?

ABSA Bank Kenya PLC, National 
Bank of Kenya and Momentum 
Credit are among our clients. And 

footprint.

May we get your impressions 
after the recent selection of 
Xetova as one of the recipients 
of the inaugural Jua Fund?

We remain appreciative and 
encouraged by the deal we have closed 

and something we would not easily 

have gotten elsewhere especially 
for our type of company as a fully 
owned African company from the 
current VC space.

How are things going to 
change for Xetova with this 
selection, what impact will 
this selection have on your 
vision and operations?

With what we know so far, the 
Jua team is likely to bring the 
resource, network and experience 
we need to scale across the 
Continent. We can only look 

What role do you 
entrepreneurs like yourself 
and others playing in the 

development of Kenya and 
Africa and how important is it 
to have more initiatives like the 
Jua Fund?

Development is simply a bunch 
of ideas, and resources working 
together. Entrepreneurs are 
important in this as either they are 
good at seeing the opportunities, 
bringing people together or taking 
the risk in using their own resources 
to kickstart something they believe 
is important. They are important in 

the evidence to stimulate support 
from government, corporates, 
and other development actors. 
Entrepreneurs are the backbone of 
Africa›s development and solution to 

To young Africans who see 
in you now an example to 
follow in their entrepreneurial 
journey, what words of wisdom 
or success tips can you share 
with them?

Entrepreneurship is not a sprint. It 
is also not a competition, so set your 
own clock and you have all the time 
to grow. Take your time to learn as 
much as you can, seek counsel from 
those you can access, start from 
where you are and be kind to yourself. 
It all works out in the end for those 
who genuinely follow their path.

We have tested the marketplace, have gotten very promising results 
and currently preparing to scale, says founder and CEO Bramuel Mwalo.

The Jua Fund was very timely and something we would not 
easily have gotten elsewhere especially for our type of company 

as a fully owned African company from the current VC space, says 
Bramuel Mwalo .
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Inside Africa
Ecofriendly Cooking With Powerstove Energy 

By Ishmael Koroma
ounded by Okey Esse, 
Powerstove Energy in Nigeria 
uses advance technology to 

deliver a superior smokeless, IoT 
enabled cookstove that generates 
electricity.

“What we are doing in Africa has 
never been done by an African. All 
the major clean cookstove companies 
in Africa, from Kenya, Uganda, 
Lesotho, and Nigeria are not founded 
by Africans. So, when we started, we 
knew what the barriers and challenges 
were, and we were prepared to face 
that battle head-on,” says Okey Esse.

As of late March, Esse said the 
company had 111,201 paid orders, 
99,822 shipped, and 102,060 users 
with 98% active monthly users.

local production capacity to 12,000 
units of stove and 100MT Wood 
Pellets monthly, plus expand to new 
markets in West and East Africa,” 
Esse said. 

Could you start by telling us 
about Powerstove Energy and 
how it was conceived? 

I started Powerstove out of personal 
childhood experience. As a child who 
grew up in a village without access 
to electricity till age 16, cooking with 

(thick smoke, unbearable heat and 

the incessant coughs we experienced 

that memory haunted me growing up. 
So, while growing up, I was 

cooking and lack of electricity has been 
the twin problems hindering human 
and socio-economic development 
of 4-billion people globally. This 
discovery coupled with losing my 
mum, who worked as a village food 

vendor to ensure her seven children 
live and get an education and who 
died from myocardial ischemia, a 
heart disease she contracted from 
inhaling smoke from cooking with 

study Physics at university.
While studying Physics Electronics, 

I focused on how to build a single 

all the problems associated with 

candles, kerosene, charcoal, and 

Today, after long painstakingly 

and developed Powerstove, a Tier 4 
clean cookstove that is smokeless and 

Can you explain how the 
technology works and how it 

void created by chronic power 
problems in Nigeria?

Powerstove is based on Top 
Lit Updraft and thermoelectric 
technologies. Once the biomass inside 

system injects the right amount of 
oxygen into the burn chamber to 
ensure complete combustion of the 

smoke. Within three minutes, the 
temperature will reach 1000 degrees 
and initiate the conversion of thermal 
energy into electricity to charge 
phones and power LED bulbs and 
light 12 volt appliances. 

What has been the response of 
the public to Powerstove?

and trust keeps growing. 

Powerstove Energy was 
founded in 2018, possible for 
you to shed some light on its 
progress, how many people 
do you serve now and how 

We have 111,201 paid orders, 
99,822 shipped, 102,060 users with 
98% active monthly users.

What are some of the big challenges 
that you have faced?

Electricity, double taxation, lack of 
incentives, and problems accessing 
skilled workforce

May we get your impressions 
on the selection of Powerstove 
Energy as one of the recent 
recipients of the Jua Fund?

We are extremely happy with our 
selection as well as being a recipient 

Okey Esse  successfully designed and developed Powerstove, 
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As the rainy season started 
this year around mid-March 
in Cameroon, some poorly 

constructed roads in the country 
could not withstand the resulting 

roads and bridges, leaving travellers 
in some cases stranded.

the highway linking Cameroon’s 
Northwest region to the West region, 
and rest of the country. Since the 
escalation of the Anglophone Crisis, 
the other road which linked the 
Northwest to the Southwest became a 
hostile path, and thus many depended 
on the only road, Bamenda Babajou 
highway, which links the region to the 
rest of the Country. The incident that 
occurred on the Babadjou - Bamenda 
Highway in the night of Wednesday, 

March 24 breaking Thursday, March 
25 left hundreds of passengers 
stranded on both sides of the road. 

The earth road, which is one of 
the very busy roads in the country 
is a story mired in fake promises 
and aborted projects. Way-back in 
1991 when President Biya visited 
the then Northwest Province, now 
called Northwest region he promised 
that one of his priorities would be 
to construct the ring road. He told 
the population that he was going to 
personally supervise the construction 
of the said road. 30 years after, the 
promised road is still awaited. 

Whenever the rainy season 
comes knocking, travellers who 
use the stretch go through untold 
nightmarish travails, as the moody 
sections of the roads makes it slippery 

is timely, as we plan to scale our 
operations beyond Nigeria.

In concrete terms, may we know 
how the funding will help you in 
moving Powerstove Energy to 
the next level?

production capacity to 12,000 units 
of stove and 100MT Wood Pellets 
monthly, plus expand to new markets 
in West and East Africa. 

How important do you think 
initiatives like the Jua Fund 
could help in supporting 
the work of dynamic young 
entrepreneurs like you?

Hardware is hard, that is why 
fewer entrepreneurs follow this 
path. Scaling manufacturing is one 

to undertake in entrepreneurship 
and that is why initiatives like Jua 

help young entrepreneurs not lose 
interest, momentum and steam 
as they continue to build the next 
unicorn within the African startup 
ecosystem.

see there are a number of other 
entrepreneurial initiatives that 
you are involved in, you want 
to share some with us?

What we are doing in Africa has 
never been done by an African. All 
the major clean cookstove companies 
in Africa, from Kenya, Uganda, 

Lesotho and Nigeria are not founded 
by Africans. So, when we started, we 
knew what the barriers and challenges 
were, and we were prepared to face 
that battle head-on. Today, looking 
back at hat we have achieved within 
a very short time has encouraged 
other entrepreneurial initiatives to 
welcome Powerstove Energy to help 
us scale our knowledge, network and 

market access faster.  

How do you juggle your 

all these entities that you run?
I have a strong and committed 

team that works as a family to help 
each other achieve collective results. 

The Jua Fund will help increase local production capacity and expand to new markets in West 
and East Africa, says Okey Esse pictured here with Nigerian Vice President Yemi Osinbanjo

Cameroon: Poorly Constructed Roads Cave As Rainy 
Season Sets In

By Andrew Nsoseka

heavy rains.


